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DEFINITIONS, ACRONYMS AND ABBREVIATIONS 

 

Acronym Title 
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Executive Summary 

This deliverable outlines the dissemination strategy of the REVEAL project. It furthermore reports the 

dissemination activities of the REVEAL project undertaken in the reporting period and the promotion 

of the REVEAL concept to the projectôs target audience(s). 

In the first year of the REVEAL project we see an opportunity to position REVEAL as an authority 

concerning the topic of Social Media verification. The objective is to establish a considerably large 

audience in order to disseminate the findings and results of REVEAL as they become available. 

Within our target groups, REVEAL dissemination will also focus on creating general awareness of 

the need for Social Media Verification and related issues. 

In the second and third year of the project the focus of dissemination will shift more to engagement. 

In order to create impact with the REVEAL project and its outcomes, engagement and interaction 

with the audience are aimed for. 

As for implementation of the dissemination strategy we have established multiple online and offline 

activities and set up diverse platforms. The REVEAL project has a clear project identity and a 

cohesive understanding of the dissemination strategy communicated to and agreed by all consortium 

partners. All dissemination tools that are needed for the first phase of the dissemination activities 

have been implemented and are now being used.  

The first REVEAL presentations have been delivered, and a number of publications can already be 

reported. The dissemination activities follow the dissemination strategy. The first set of measurable 

results show that we are successful. Especially the REVEAL website, the Twitter channel, the first 

set of dissemination events and our publications indicate that we are on the right track. The 

consortium is committed to continuing on this promising path. 
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1 Introduction 

This deliverable outlines the strategy for the dissemination of the REVEAL project. It furthermore 

reports the dissemination activities of REVEAL and the promotion of the REVEAL concept to the 

projectôs target audience. 

The REVEAL dissemination deliverable is to be used by consortium members and the European 

Commission in order to acquire a complete picture of the dissemination strategy that we envision. 

Furthermore, it outlines the dissemination tools that have been selected, and activities that have 

been undertaken to date, as well as those that are planned for the future. Moreover, individual 

performed dissemination activities are presented, including participation at events and conferences 

as well as publications to date. 

It should be noted that this deliverable is based on the activities of all project partners. It only 

includes data that has been provided to the dissemination task leader, Deutsche Welle (DW). Also, 

we only include information with an internal deadline of 20 June 2014, which is about ten days before 

the deliverable is due. 

The deliverable will be updated throughout the duration of the project. There will be subsequent 

versions in which we will report and update about activities carried out, namely in D8.2.2 (delivery 

date M18) and D8.2.3 (delivery date M36). 

Furthermore, the reader is referred to the REVEAL website on http:\\revealproject.eu which contains 

the most recent status of the project and is seen as a lively, permanently changing and growing 

repository.  

Once approved by the European Commission this deliverable will be made publicly available, partly 

also as it aims to demonstrate the ways the REVEAL project is contributing to a European 

óInnovation Unionô and accounts for public spending by providing tangible proof of added value by 

collaborative research. 
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2 Dissemination Strategy 

The REVEAL dissemination strategy has multiple objectives (as also described in the EU publication 

óCommunicating EU Research & Innovationô, ISBN 978-92-79-25639-4, 2012). These main 

objectives are: 

Á showing how the aims and outcomes of REVEAL are relevant to our everyday lives, by 

creating general awareness, introducing novel technologies or making our lives more 

comfortable in other ways, 

Á making better use of the results of REVEAL by making sure they are taken up by decision 

makers to influence policy making and by industry and the scientific community to ensure 

follow-up, 

Á showing how European collaboration within REVEAL and between REVEAL and other 

research projects has achieved more than would have otherwise been possible, contributing 

to competiveness and solving societal challenges. 

2.1 Message 

In communication it is most important to focus on message before media. A clear communication 

strategy revolves around a clear message that is spread to specific, multiple target groups via 

diverse media. 

We have developed our main message that creates general awareness on the topic of Social Media 

Verification and introduces the context and aims of the REVEAL project: 

Content that is posted on and shared via Social Media networks has had a profound effect 

on how we communicate. It changed the way information is spread and consumed 

dramatically. This also had significant impact on traditional ways of information gathering 

and distribution. Social Media can have both positive and negative effects. It can be used for 

various purposes, ranging from effective disaster management to news reporting but also 

the intentional spreading of false information such as propaganda or marketing. In order to 

better evaluate and classify content residing in Social Networks, it is necessary to filter and 

assess its information value in terms of credibility, trustworthiness, reputation, popularity, 

influence, authenticity and proximity. 

REVEAL focuses on verification technologies, tools and strategies. It aims to develop tools, 

components and strategies that aid journalists and enterprise community members in 

identifying, assessing and verifying User Generated Content (UGC) on Social Networks. In 

REVEAL, we aim to reveal and analyze much more than bare Content. Further to 

discovering and investigating what is being said and posted, we are analyzing and assessing 

the credibility and impact of Contributors based on reputation and influence. Further 

research concentrates on the Context in which the content appears in order to fully 

understand it. The core of the REVEAL work is thus to reveal hidden modalities for the 

benefit of a better understanding and utilization of UGC. 

This text is meant for general awareness, based on the Description of Work (DoW). It sums up 

REVEALôs overall approach, its aims and ambitions. From there we can provide more detailed 

information also based on the specific requirements (e.g. the REVEAL Brochure, see chapter 3.7 of 

this deliverable). 
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2.2 Media & Approach 

The REVEAL dissemination strategy uses a multichannel communication plan and approach to 

disseminate the concept, progress and findings of the project, as well as topically related issues. By 

using multiple channels we aim to reach both a generic community at large and more specific 

(smaller) target audiences. 

As a project that targets social web-driven digital content verification, REVEAL pursues ambitious 

goals regarding its strategic dissemination activities. Our dissemination is flexible and multi-faceted. 

Next to using ñstandardò dissemination elements (e.g. mostly static website or brochure) we envision 

using further means of dissemination and try to make these as engaging and innovative as possible 

in the given framework (e.g. interactive presentations, videos, events, questionnaires, etc.). 

Individual activities will be adapted to the changing dissemination requirements and respective goals. 

Throughout the duration of the project, we aim to make individual dissemination activities as diverse 

as possible and adapt them to meet the REVEAL dissemination objectives.  

We decided to divide up the REVEAL dissemination focus and efforts into three phases. These 

phases can be seen as largely synonymous with the three years of the project, looking at the project 

as a whole. Also when one considers an individual dissemination activity (e.g. a demo of a technical 

module) these three phases can be used as guidelines for the dissemination process. 

Below, we outline the respective three phases in more detail. 

2.2.1 Phase 1 ï General Awareness & Reputation 
Based on a strong project identity including values, a logo, colour schemes and fonts we have 

created the REVEAL website (see http://www.revealproject.eu). We have also set up REVEALôs 

presence in Social Media channels such as Twitter, YouTube and SlideShare. By targeted publishing 

of articles on the REVEAL website (including interviews, curated links, papers, publications in 

scientific journals etc.) in addition to static content such as project information, we aim to position 

REVEAL as a knowledgeable source of information, an authority on the topic of óSocial Media 

Verificationô. We strengthen this position by publishing knowledgeable and verified information on 

Twitter, linking to both our own as well as external content that is interesting for our targeted 

communities. 

The (online) reputation that we are carefully building up is expected to create opportunities for 

collaboration with other (EU) research projects and open the door for future collaborations with 

industry. In other words: this is the first step in building up a brand that is to aid in (future) 

collaboration and exploitation activities. 

Added to the online / digital presence mentioned above, more is foreseen ï and has already partly 

been produced. It includes the likes of brochure(s), poster(s) and presentations. These have been ï 

and more will be ï produced to create general awareness about the need and challenges related to 

Social Media Verification, and to focus on the aims of the REVEAL project. All these dissemination 

materials are available for distribution and usage by the entire project consortium. They can be used 

at e.g. conferences and events in order to disseminate and position the REVEAL project in the 

international business and research community. 

2.2.2 Phase 2 ï Engagement 
After positioning the REVEAL project and creating general awareness, the focus in phase 2 will shift 

more on carefully further building up and further establishing a reputation. This is to be built on the 

http://www.revealproject.eu/
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network of communities that are interested in the aims and/or challenges of the REVEAL project and 

the topic Social Media Verification.  

Furthermore, in project year two REVEAL is expected to release its first set of tangible results with 

regards to scientific research results, software development, individual modules, conceptual 

applications and the like. Based on these first tangible outcomes the project consortium plans to 

further engage with its networks and aim to get them involved in a more active way. The objectives 

of this engagement include:  

Á the continued positioning of the REVEAL project;  

Á discussions on the need for Social Media Verification 

Á gathering new insights that might help to improve the work done in REVEAL and related 

initiatives;  

Á creating a network of óambassadorsô that could help disseminate the REVEAL concept and 

outcomes.  

Furthermore we envision to use engaged communities for collaborative testing sessions and ï if 

feasible - participatory solution finding (e.g. hackathons, collaborative development). 

2.2.3 Phase 3 ï Impact 

After building up a reputation and a network of communities (phase 1) and engaging deeper with 

these communities (phase 2) the time will come make an impact with the REVEAL project and its 

outcomes. Impact, in this sense, means óa marked effect or influenceô. More specific: it is the aim of 

the project consortium for the REVEAL project to have an influence on the way its targeted audience 

looks at Social Media Verification, and possibly also lead to changes in mind-sets or even in working 

processes. 

In the latter stage of the REVEAL project we also expect to have a variety of project results and 

outcomes to showcase, present and even use. This is to include research results, lessons learned, 

legal insights, software developments and results, and prospective products and services (likely to 

be in a prototype state).  

Via the reputable communication channels and the engaged audience that is to be built up over the 

previous two years, and including a variety of dissemination materials and means, the project 

consortium plans to spread the findings and results of REVEAL. It is foreseen that parts of our 

engaged audience will function as óambassadorsô or multipliers of the project outcomes, thereby 

creating impact within their own communities. 

Furthermore we will present the results of the project at conferences continuously throughout the 

project duration (while results presentations are likely to take place primarily in year / phase three of 

the project) and plan to organize a final Social Media Verification workshop. All this is to aid in finding 

exploitation opportunities (activities regarding exploitation are dealt with and described in Task 8.2. 

of REVEAL) in order to possibly implement findings / solutions in day-to-day working processes and 

environments. 

Phase 3 is also expected to be the main phase regarding standardisation efforts and contributions to 

respective initiatives and bodies. The plan is to have this covered and undertaken primarily by 

project partner ITINNO, using their contacts to and involvement in the W3C and OGC steering group, 

as well as other working groups and standardization bodies (e.g. the Open Data Institute, the Web 

Science Group). Furthermore, REVEAL aims to engage with the respective communities in order to 

have an impact on the next generation of web standards. Finally, CERTH in collaboration with UKob 
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and ITINNO plan to use the project results to participate in the MediaEval Placing Task 

benchmarking campaign. 

2.2.4 Sustainability 
To make sure that no important information is lost after the REVEAL project ends we will keep the 

project website online for two more years after project end. All our public project information 

including public deliverables and such will stay available during that period.  

We aim to keep other possible project outcomes like research results and selected mature (open 

source) software components available via media such as Github. Furthermore we aim to make 

publicly available all evaluation resources developed for the purposes of the project, including 

datasets and evaluation scripts, as long as this is in line with contractual agreements and obligations.  

Other than that our dissemination efforts will contribute to the exploitation plan that will provide the 

means for sustainability. 

2.3 Target Audience(s) 

REVEALôs target audience is rather specific, yet the people who might be interested in the project 

can come from a quite diverse range of fields, such as academia, enterprise communities, the 

European Commission, media organizations and research institutes. REVEAL focuses on two use 

cases and ï as a result ï the target audience depends, amongst other things, on these two use 

cases and what they stand for and aim at: 

Á Firstly, REVEAL is expected to provide tools/services that support journalists in verification 

processes of information residing in Social Networks. 

Á Secondly, REVEAL is expected to provide tools/services that support businesses in analysis 

and verification processes of information in enterprise communities. 

Based on these two use cases and the general concept and aim of the REVEAL project 

(investigating the ñtripe C ï Content, Contributor and Contextò) the following, more specific target 

audiences have been identified. 

2.3.1 Target Audience 1: The EC ï ICT community 
The aim is to raise awareness regarding the REVEAL objectives and results, and raise awareness 

and initiate collaboration that will enable exploitation of synergies with projects sharing similar or 

complementary goals. 

2.3.2 Target Audience 2: The scientific / academic community 
The aim is to spread and share (parts of) the scientific results, and initiate further collaboration 

between scientific / academic institutes and research centres. Specific communities identified include 

(but are not limited to) those working in areas and dealing with topics such as: 

Á Social Network analysis (including but not limited to; influence detection, role analysis and 

discovery of trustworthiness) 

Á Community analysis (community detection around users, themes or tags) 

Á Media analysis (especially verification of text, images, video, audio) and indexing 

Á Context centric interpretation (event recognition, location and social context analysis) 

Á Information fusion (merging of semantic information regarding contributors, content and 

context) 

https://github.com/
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Á Legal issues (applicable laws, rights of individuals and the collective, liability for UGC, ethical 

issues, data protection) 

Á Standardization bodies (such as the Open Geospatial Consortium, W3C community) 

2.3.3 Target Audience 3: The Industrial community 
The aim is to communicate and promote the project results to technology and service providers as 

well as business users. Specific communities identified include: 

Á News / media organizations (especially those that use or plan to use content from Social 

Networks for news and information gathering) 

Á Enterprise Community network managers (especially those who aim to gain business 

intelligence by Social Media content analysis in enterprise communities) 

2.3.4 Target Audience 4: The community at large  

This audience is rather varied and ranges from individuals (e.g. creators of UGC, journalists) to 

organisations (e.g. public organizations having to deal with verification issues, such as crisis relief 

organisations) and ultimately, the public or society at large (represented by the European taxpayers 

who make R&D endeavours such as REVEAL possible). Here, the approach is rather broad in type 

and mainly aims at raising general awareness about the REVEAL project and its objectives and, with 

it, the topic Social Media Verification. 

2.3.5 Objectives 

There are two main objectives that concern the targeting of the above audiences:  

1. To Inform - Firstly, informing the different target groups about the developments taking place in 

the project as well as concerning the topic itself is of highest priority. In addition to informing about 

the respective status of the project, it also includes making selected deliverables accessible, 

informing about exploitation plans, publicising events at which the project is represented and similar 

such activities.  

2. To Engage - The second objective is centred around the strategic aim formulated by the project 

consortium, namely to address and involve parts of the target audience in order to engage interested 

community members for further discussions, thereby ñspreading the wordò in and via their respective 

channels about REVEAL aims and achievements. Therefore, it is important for the team involved in 

dissemination efforts and activities to detect existing communities around the relevant topics and 

initiate discussions (e.g. via Social Networks, by visiting relevant events, by interviewing ñhigh 

influentialsñ etc.). In order to do so, the consortium acknowledges that it needs to understand the 

Ăverification marketñ as well as possible. This includes current and prospective future competitors as 

well as potential cooperation partners, including other EC co-funded projects. Staying on top of 

respective activities and developments, informing about these and discussing them openly and 

sharing them is therefore also part of the dissemination strategy. 

2.4 Project Identity 

As an EC co-funded research project a clear project identity needs to be implemented in order to 

have an impact with the dissemination of respective work and achievements. As REVEAL is an 

international consortium made up of different partners with many cultural backgrounds and various 

ways of working, it would be difficult to bundle all REVEAL work under one ñroofò without a common 

identity. A brand that unites all REVEAL work is thus essential. 
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Working with a strong project identity is expected to bundle all efforts under said roof. It is about 

creating a (project) brand, a name with a reputation attached to it: something all project partners can 

identify and be proud to be associated with. This will make REVEAL work recognizable and lift the 

value of single efforts made to a combined impact among REVEALôs target audiences.  

A strong identity needs a clear vision with a stated S.M.I.P. (ñSingle Most Important Pointò) and a 

cohesive tagline. We defined these as follows: 

Á Our S.M.I.P. is: ĂAssisting in finding credible and authentic information amidst masses of 

content in a timely mannerñ 

Á Our tagline is: ñSeek the Truthò 

In order to develop an identity, values that reflect the brand need to be created. By using those 

values as guidelines in further development of the project identity, the identity ideally will be strong, 

continuous and self-explicable. Translating this for REVEAL, the projectôs identity is built upon the 

following values: 

Á We are (read: REVEAL is) clear, reliable 

Á We are an authority 

Á We know about Social Media 

Á We are curious 

Á We reveal 

The REVEAL identity consists of the following elements: 

Á A logo 

Á A colour scheme 

Á Fonts 

 

2.4.1 Logo 

The logo has been developed based on the values that were developed for the REVEAL project 

identity. It is clear, well readable, very present, and reliable by the use of only two colours and a 

strong baseline. It has been created according to an iterative design process taking into account the 

opinions of multiple stakeholders (project partners). Below we present two sketch boards on which 

the design process of the logo is displayed. On these sketch boards we go from multiple, very 

diverse logo concepts to detailing one specific concept. 
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Figure 1: Logo - initial sketch board, testing multiple concepts 

Figure 2: Logo - detailing a concept, testing multiple optimizations 
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After numerous discussions and modification rounds, weighing up pros and cons, the consortium 

decided on the REVEAL logo to be the following one: 

Figure 3: Logo - final version of the REVEAL logo 

 

With the two colours used it is clear in all sorts of usage contexts (web, print, small, large, etc.). The 

black & red stands for authority, although that might differ depending on individual cultures and 

perceptions. The peeling corner under the capital ñRò visualizes part of our story: we ñrevealò (and 

allow something to be seen, or make previously unknown information known to others, as stated in 

the Oxford Dictionary). We ópeel off layersô in order to show that there is more information available 

as seen at first glance. 

The strength of this logo is also the continuous identity we can create with it. It has been especially 

designed so that it can also be used in Social Media. Often, another version of a logo is designed to 

serve as an avatar in Social Media. We have designed the REVEAL logo in a way that allows the 

extraction of a óSocial Media avatarô from it. The Social Media avatar therefore is already part of the 

logo. With that recognition value, REVEAL gets a trustworthy identity in all possible media. The 

avatar looks as follows: 

Figure 4: Logo - final version of the REVEAL avatar for Social Media 
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Furthermore, for future usage in tests, reviews, interfaces, applications etc. we have also included a 

ótick markô as part of the logo. This symbolizes something on the lines of óverified by REVEALô. It is 

displayed below: 

 

Figure 5: Logo - 'Tick Mark' for REVEAL 

 

2.4.2 Colour Scheme 

We use two main colours in REVEALôs identity: red for highlights, headers, graphic elements and the 

like, and black for standard text, lines, arrows and other graphic elements. In case it is needed an 

extra highlight colour can be used. 

Figure 6: Colour - REVEAL Red ï RGB value 147/22/18 #931612 

Figure 7: Colour - REVEAL Black - RGB value 0/0/0 #000000 

 

Specifically for use in PowerPoint presentations / slides we have created a colour scheme that 

leaves the user with opportunities and choices for diversification without breaking up or leaving the 

project identity. This colour scheme looks as follows: 
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Figure 8: Colour - colour scheme for PowerPoint 

 

2.4.3 Fonts 

We use three fonts. Two of these fonts are used to create structure and depth in our textual 

information. These are: 

 

and 

 

Both of these fonts will be used online and for printed materials. Ubuntu is an open source font that 

has been especially designed for the open source platform Ubuntu. For that it fits great to the 

REVEAL project that works with óopen sourceô information. It is well readable, has a large set of 

signs and is widely accepted by all possible browsers. Bitter is also available as open source and is 

a characteristic and flexible óslab serifô font that fits the project identity and the current ódesign 

thinkingô. 

REVEAL project members do not have to develop any products for which these fonts are needed. 

They can work with the standard fonts available on their PCs or Macs and do not have to install any 

óexoticô fonts. That is why we have introduced a third font: 
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Below you find an example of depth in our graphic design by making use of different fonts. The Bitter 

font used in the header makes the header stand apart from the copy text in Ubuntu that is used 

below the image. The user immediately knows what to óscanô, and if he/she is interested in the topic 

can decide to read more. 

Figure 9: Fonts - example of information layers by use of fonts 

2.5 Measurement & Reporting 

Measuring the effects of REVEALôs dissemination efforts is not only helpful for the project but also 

crucial in order to understand the impact of REVEAL. As our objectives have been stated with 

regards to the target audience, the degree of information as well as the degree of engagement 

needs to be monitored and reported. This is how we plan to do it: 

Á In order to measure and report the dissemination of information regarding REVEAL, it is 

planned to use tools and technologies to collect user data and analyse it whenever possible 

and legally compliant. PIWIK will be used to measure the traffic on the REVEAL website. 

Furthermore, multiple tools (such as Twitonomy, Topsy, etc) will be used to analyse the 

REVEAL Social Network channels such as Twitter.  

Á In order to measure the engagement of the target audience, we collect indicators such as 

the duration of individual visits or the degree of visitors coming back to the REVEAL website. 

Also, we will take into consideration the numbers of mentions and retweets on Twitter, as 

they indicate further engagement (as opposed to just reading a tweet and being informed). In 

terms of attending and being present at conferences, in addition to collecting numbers such 

as attendees etc, we plan to collect information on aspects such as e.g. requests for (further) 

information, discussions engaged in, exchange of business cards and such like. 

One of the biggest challenges in measurement and reporting is the analysis and the definition of 

success. Success cannot be measured solely in numbers. And what should be the benchmark? 

Rather, a closer look at the numbers can reveal which conclusions need to be drawn from analysing 

the numbers. Numbers are furthermore expected to tell us how we are performing and whether it is 

advisable to modify selected dissemination approaches. For example, there is a large difference in a 

http://piwik.org/
http://www.twitonomy.com/
http://topsy.com/
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visitor spending 10 seconds on the REVEAL website (which indicates s/he was not really interested) 

to a visitor who spends 3 minutes or more there and reads multiple articles (which is an indicator of 

deeper engagement and interest). Therefore we will report on the measurable numbers and make 

sure we draw the right conclusions. 

In order to be able to measure and report whether dissemination activities are successful, the 

indicators that are taken into consideration and have been defined by the consortium are given 

below. Please note that these indicators are based on experiences of previous EC co-funded 

research projects and serve as our objectives. Due to all kinds of factors (internal & external) these 

numbers cannot be guaranteed and only serve as  objectives. 

2.5.1 Website Measurement 

Measured indicator Indicator of success 

Page views per month 1000 or more 

Visits per month 200 or more 

Average visit duration 1,5 min or more 

Returning visits 30% or more 

Countries from which the website is visited 40 or more 

Table 1: Success indicators for REVEAL website measurement 

2.5.2 Twitter 

Measured indicator Indicator of success 

Tweets per month 8 or more 

Followers (in year 1) 100 or more 

Follower growth 75% yearly increase 

Retweets 20% or more 

Mentions per month 5 or more 

Favorited tweets 10% or more 

Table 2: Success indicators for REVEAL Twitter measurement 

2.5.3 SlideShare Measurement 

Measured indicator Indicator of success 

Number of presentations published per year 5 or more 

Number of views, on average per presentation 100 or more 

Table 3: Success indicators for REVEAL SlideShare account measurement 
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2.5.4 YouTube Measurement 

Measured indicator Indicator of success 

Videos published per year 3 or more 

Number of views, on average per video per year 50 

Average viewing time 1 min or more 

Table 4: Success indicators for REVEAL YouTube channel measurement 

 

2.5.5 Publications & Events 

Measured indicator Indicator of success 

Papers & publications submitted per year 10 or more 

Press Release, per year per country in which REVEAL is 
represented 

1 or more 

REVEAL presentations at conferences/events per year 4 or more 

REVEAL presentations to smaller, targeted audiences per year 4 or more 

REVEAL workshops over whole project duration 1 or more 

Table 5: Success indicators for REVEAL paper, press releases and events measurement 

 

2.5.6 Measurement of printed media 
The measurement of the success of printed media is very hard. It is centred around questions such 

as ñIs the brochure beautiful?ò ñDo people remember something about REVEAL after reading it?ò 

ñDid they contact a project member after reading it?ò  

This poses the question what there is to measure. We will try to keep track as much as possible of 

the effects printed material such as brochures, flyers, posters and óspecialsô (e.g. buttons, stickers, T-

shirts) have, but we cannot list measurable indicators of success for these means of dissemination.  

Our aim is to create two project brochures for dissemination to a more generic target audience, one 

in the first year and one in the third year of the project. Furthermore, we aim to produce two types of 

posters for REVEAL:  

Á a more ómarketing styleô poster with a nice attractive design, explaining the main concept of 

and idea behind REVEAL  

Á a customizable poster with a focus on scientific information. The plan is to design it in a way 

so that it can be adjusted (e.g. allows for the addition of specific textual and/or graphical 

elements) according to the specific requirements of the respective partner presenting the 

REVEAL project and individual aspects thereof. 

By creating reporting templates for dissemination events we try to keep track of the impact of these 

dissemination events as much as possible. We report on these events in chapter 3 ï Dissemination 

Tools and Activities.  
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3 Dissemination Tools and Activities 

In the chapters that follow the dissemination tools that are to be used within the REVEAL project are 

described. Furthermore, we report about the activities that have been carried out in the reporting 

period (months 1-8). Per dissemination tool we describe the purpose and the status of the tool at the 

time of reporting. We will also look at the reported numbers (if available) and draw respective 

conclusions thereof, if feasible. 

3.1 PowerPoint slide pack 

The product identity is fully visible in the PowerPoint slide pack, prepared and distributed by DW. 

Project members use these templates to create their REVEAL PowerPoint presentations. 

Due to the unlimited creative functionalities of PowerPoint, there is no way of determining what a 

user of PowerPoint is and is not allowed to do. The project identity is therefore at risk to be partly 

neglected in PowerPoint. To prevent presentations not relaying the project identity we created a 

PowerPoint óSlide packô. DW chose not only to provide a template to the project partners with which 

users can set up their own presentations, but also to provide a slide pack with multiple examples of 

REVEAL slides that project partners can ócopy & morphô according to individual needs. 

The complete slide pack has been made available to the consortium ahead of / for the project kick-

off meeting, and is now in use. Below are some example slides from the REVEAL slide pack:  

    

    
Figure 10: PowerPoint - example slides 
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3.2 Website 

The REVEAL website is designed as a óa place to return toô with key information about the latest 

developments of the project, news about verification (from tools to initiatives to the market and its 

actors) as well as information about the project partners, public deliverables, publications, events, 

etc. The website will (over time) include a set of key presentation materials centered around 

REVEALôs research and commercial benefits, including research papers, presentations, videos and 

demos elaborating on the scenarios and research challenges addressed by REVEAL. The REVEAL 

website is the main communication tool to disseminate news, events and achievements. 

In order to make the website a place to return to with a higher frequency of content for a focused 

target audience, it has been designed in a ómagazine-like styleô. This design is conceived as modern, 

fresh and up to date for the Social Media-savvy audiences whom we are targeting. 

The higher frequency of publications (compared to the óaverageô EU research project website) is 

achieved by a publication schedule for the dissemination leader (DW). The aim is to publish new 

content on a weekly basis. To do so DW developed the following editorial formats: 

¶ Verify This Week ï curated content articles. The editorial team collects interesting 

information dealing with Social Media analysis and verification issues and writes up short 

articles referring to external sources, issues of interest and the like. This has been conceived 

as a good format to start REVEALôs project dissemination with. It has already proven to 

generate a wider audience (also reaching outside the EC co-funded research context) that 

visits the REVEAL website. 

¶ Interviews ï we interview people who deal with Social Media, UGC as well as verification of 

content residing in Social Networks and publish this on the website. This includes, for 

example, journalists who work with UGC and Social Media in their day to day jobs, legal 

experts who research legal issues of relevance, academics, service providers and others 

from REVEALôs diverse target communities. Interviews are either published as text or in 

video format.  

¶ Tool Reviews ï we test and review tools that are available online and often already being 

used for means of verification (e.g. in a journalistic context). The plan is to review these tools 

and rate them according to parameters such as usability and suitability for different 

purposes. This format will be launched once we have built up a critical mass of an audience 

and once we have gathered enough information and knowledge required to write these 

reviews. This is likely to start in Year 2 of the project. 

¶ Research Reviews ï we look at what other people / projects are doing in the Social Media 

analysis and verification field and report about it. This will be done by providing short 

summaries of papers and research activities, referencing to the original sources.  

¶ Activities ï REVEAL partners will report about activities they undertake in the project 

context, i.e. report about events attended, their development work and results, and such like. 

This way, the interested audience will get a better idea of what REVEAL project partners are 

up to. 

Consequently, in addition to óclassicô content such as general project information, the website also 

provides editorial content (articles, audiovisual material) on Social Media developments in order to 

attract new readers and make existing ones return regularly to the site. The lead for all this is in the 
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hands of DW, but all REVEAL project partners are encouraged to actively contribute and publish 

their own articles on the website. 

In addition to the above, the website will also keep our target audiences informed about REVEALôs 

intermediate and final results. At a later stage (likely to be in Year 3 of the project), it is planned to 

include a dedicated section linking to the showcasing of the projectôs developments both in research 

activities as well as in software developments. 

Regarding its structure, the REVEAL website consists of the following elements that can be reached 

from the starting page (please note that individual items often appear in more than one category. 

Also, the focus / frequency will alter, depending on project phases, availability of resources and foci): 

Á Home (dynamic, higher frequency): contains the latest news and interesting articles we want 

to highlight. The right ósidebarô is used throughout all website pages and contains a short 

explanation óabout REVEALô, the REVEAL Twitter stream and a referral to the EC co-funding 

program. 

Á News (dynamic, high frequency): news regarding the topic, developments in markets of 

relevance, project news such as participation at events, status, etc. 

Á Hot Topics (dynamic, medium frequency): News that we do not want to óforgetô. This will 

include ólandmark moments in the projectô, interviews with project partners or key-

influencers, tools that we have tried and tested, and R&D results of the project. 

Á About REVEAL (dynamic, low frequency): this is where we provide the ófacts and figuresô of 

the REVEAL project. This section is sub-divided into: 

o Project Partners: all partners, a short description and link to respective website 

o Use Cases: the use-cases described in detail 

o Work Packages: how the REVEAL project is divided into WPs 

o Related EU Projects: related projects & collaborations 

o Events: events where REVEAL is present / showcased or which are attended by 

project partners  

o Publications: all publications facilitated by REVEAL, either by the entire REVEAL 

consortium or individual project partners  

o Deliverables: containing all public deliverables (after they have been approved for 

publication) 

We use PIWIK (the open source alternative to Google Analytics) to measure the traffic on the 

REVEAL website. 

The website is linked to other Social Media dissemination channels like Twitter and SlideShare. 

Crosslinking content between platforms is expected to increase the impact of each single platform. 

http://piwik.org/
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Figure 11: Website - the homepage 

 

The REVEAL website went live on 7
th
 October 2013. Ever since (until 20 June 2014) we have 

published: 

Á All the static contents of the website (óAbout REVEALô) 

Á 20 Verify This Week Articles 

Á 3 Interviews 

Á 9 Other Articles:  

o Reveal Project Kick-Off 

o Meet our project partners ï video from Kick off meeting in which project partners 

outline their aims, goals and expectations 

o Social Media Verification 

o Meet The Reveal Team 

o Whatôs New And Whatôs True? 

o Alfred Hermidaôs Tweets And Truth: Paper Review 

o European Court Rules against Google: ñRight to be Forgottenò 

http://revealproject.eu/reveal-project-kick-off/
http://revealproject.eu/meet-our-project-partners/
http://revealproject.eu/social-media-verification/
http://revealproject.eu/meet-the-reveal-team/
http://revealproject.eu/whats-new-and-whats-true/
http://revealproject.eu/alfred-hermidas-tweets-and-truth-paper-review/
http://revealproject.eu/european-court-rules-against-google/


D8.2.1 Dissemination plan and initial set of activities Version: v2.0 - Final, Date: 30/06/2014 

 

Project Title: REVEAL  Contract No. FP7-610928 

Project Coordinator: INTRASOFT International S.A.    www.revealproject.eu  

  Page 28  of 44  

o REVEAL in the SNOW ï report about the SNOW workshop, 08.04.2014, in Seoul, 

South Korea by ATC & DW 

o Paper Review: Sourcing the Arab Spring 

Via PIWIK we have gathered the following data analysis for the REVEAL website: 

Reporting period 07.10.2013 ï 17.06.2014 

Page views 12161 

Visits 2035 

Average visit duration (period 01.12.2013 ï 17.06.2014) 5 min 17 sec 

Actions per visit (period 01.12.2013 ï 17.06.2014) 5,2 

Returning visits 933 (46%) 

Average Visit duration returning visit (period 01.12.2013 ï 
17.06.2014) 

7 min 27 sec 

Countries from which the website is visited 43 

Table 6: Website - reporting for this period 

 

The numbers show us that the website has been very well visited from the moment it was launched. 

The visits over time indicate that the precise publication scheme that we use pays off. Every week 

there is a peak in visits when new articles are published. The average duration of a visit shows that 

the visitors are interested in what we have to say: this is also indicated by 5.2 actions per visit.  

We have changed the reporting period for engagement metrics (visit duration, actions per visit) 

slightly because we wanted to take out the peaks that we saw in the first two months which is 

probably due to the consortium members reviewing and visiting the website content. 

For the period under investigation, there are 46% of returning visitors. That shows that we seem to 

be succeeding in our strategy to make the website a place to return to. Returning visitors are also 

more engaged with the website, which is indicated by the longer average time per visit spent on the 

website. 

In total, the website has been visited by people residing in 43 countries. Visitors do not only come 

from Europe, but also from further afield. This is an indicator that both the REVEAL project and the 

topic / R&D challenges are clearly of global (or general) interest. (Note: In this context, it needs to be 

stated that the visitor location analysis is based on the preferred language that viewers use in their 

browser. For the coming reporting periods, the aim is to try and get a more precise analysis of visitor 

location.) 

http://revealproject.eu/reveal-in-the-snow/
http://revealproject.eu/paper-review-sourcing-the-arab-spring/
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Figure 12: Website - visits over time 

 

The data on unique visitors per day shows that we are reaching a professional audience that is 

visiting the REVEAL website mostly during office hours. Over weekends, usage of the website is 

significantly lower. 

 

Figure 13: Website - unique visitors per day 

 

The analysis on where our visitors originate concerning Social Networks shows that the REVEAL 

presence is mainly found via Twitter (223 visits). It can be concluded that the strategy to have Twitter 

and the REVEAL website strengthen each other seems to work well. The amount of users that find 

us via Facebook (7 visits), Google (3 visits) and LinkedIn (2 visits) are, for now, too low to consider. 

This shows that it is advisable to see if our visibility there can or should be improved, and ï if this is 

decided as relevant and worthwhile ï what measures to take.  

Figure 14: Website - visits via Social Networks 
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The visitor map shows that the REVEAL website is most frequently visited from the US and 

Germany. It needs to be noted that the visitor location analysis is based on the preferred language 

viewers use in their browser. 

Figure 15: Website - visitor map 

 

Apart from the numbers presented above it is most interesting to see what content on the REVEAL 

website is most popular. We have listed the 6 most visited content items below. It is interesting to 

note that ómore genericô items like óSocial Media Verificationô and the article about the underlying 

concept of REVEAL have been popular over a long period of time. This confirms the dissemination 

phases that we use as guidelines for the dissemination of REVEAL. We are clearly in phase 1 ï 

General Awareness & Reputation. Please see the table below for further details (statistics / analysis 

period ended on 18 June 2014).  

 Article Page views 

1 Reveal | Social Media Verification 2521 

2 Reveal | Revealing hidden concepts in Social Media 1878 

3 Project Partners | Reveal 603 

4 About Reveal | Reveal 546 

5 Use Cases | Reveal 298 

6 Interview with Silvia Costeloe, BBC | Reveal 240 

Table 7: Website - most popular content 
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3.3 Twitter 

Twitter is considered as being extremely useful to inform and engage with our target audiences and 

their respective communities. Building a community/being part of an already existing community is 

crucial for dissemination via Social Media platforms. Information about the latest updates on the 

website, new events, discussions and news have been and will continue to be provided via Twitter.  

Via Twitter it is also easy for our followers to engage with the REVEAL project, either by following, 

mentioning, retweeting or commenting on our tweets. 

 

Figure 16: Twitter channel - 101 followers so far 

 

Via Twitonomy we have gathered the following data analysis for the REVEAL Twitter channel: 

Reporting period 21.11.2013 ï 17.06.2014 

Tweets 107 

Followers 101 

Retweets 46 (43%) 

Retweets of our retweeted tweets 120 (score = 2.63) 

Mentions 64 (score = 0.6) 

Favoured tweets 28 (26%) 

Table 8: Twitter - reporting for this period 

  

http://www.twitonomy.com/
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Looking at the above data we can conclude the following. After eight months we already have a 

follower base on Twitter of 101. This follower base is interested in what we have to say (indicating 

that we are in the process of positioning ourselves as an authority), which can be largely derived 

from the high percentage of retweets: 43% of our tweets are being retweeted. Then, the follower 

base of our followers have retweeted those tweets 120 times. This implies a factor 2.63 to the 

amount of retweets. We have been mentioned 64 times (which alone gives us a potential reach of 

116.373 views), and 28% of our tweets have been favoured, indicating the relevance of what we 

have to say. 

 

Figure 17: Twitter - tweets most retweeted 

 

Apart from having around 100 followers in less than eight months it is most interesting to see who 

these followers are, and if they are óthe right onesô, meaning influencers from the target audiences 

whom we are trying to reach. Below we present an overview of REVEALôs ten most influential 

followers (meaning they have the most followers themselves). This overview shows that there is an 

interesting mix of many of our target audiences; journalists, people working for the European 

Commission, computer scientists, VIPôs on the topic Social Media Verification (e.g. Henk van Ess 

and Craig Silverman). 
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Figure 18: Twitter - 10 most influential followers 

3.4 SlideShare / Presentation Channels 

Presentations used for public appearances will be made available via the REVEAL SlideShare 

account and / or the REVEAL website. It is intended to give the viewer a deeper insight into the 

project and individual aspects of it. At the moment of writing this deliverable we are still in the 

process of setting up the REVEAL SlideShare channel. In due course, presentations will be collected 

from the REVEAL consortium partners and made available. 

3.5 YouTube / Video Productions 

The REVEAL YouTube channel already contains an interview with all project partners of the 

REVEAL project. It was recorded at the kick-off meeting. To date (18 June 2014), it has received 60 

views. In the video, one or two representatives of each REVEAL project partner outline what their 

aims, ambitions and challenges are in the framework of REVEAL and when it comes to Social Media 

verification.  

http://www.slideshare.net/revealeu
https://www.youtube.com/user/RevealEUProject



